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or more than a decade, Bridging & Commercial
- has been the go-to resource for specialist finance
DGING & CC

news, features and updates. Our flagship website

ISSUE 15 MAY/JUNE 2021 has thrived throughout various economic and po-

litical changes and remains the reliable home of

/ ¢ the exclusive and breaking news for the discerning intermediary.

NI

In January 2019, we published our very first issue of the Bridging

& Commercial Magazine in all its printed glory.

We promised to challenge the boundaries of what a trade publica-
tion can be; to elevate conversation from anecdotal to thoroughly
researched and interrogated; to showcase individuals and
companies in ways never seen before; andnto give you a reason

to once again pore over a magazine — from cover to cover.

In our fourth year, we feel that we've delivered on these promises
and more. Our unwavering attention to detail, both aesthetic and
journalistic, got us shortlisted in the 2020 Property Press Awards
and earned us an early loyal following — one which we expect
to see grow steadily into 2022 and beyond through new
partnerships.

The sector has trusted us with its most delicate and controversial
subject matters, safe in the knowledge that we give these impor-
tant topics the respect and treatment they deserve. Not ones to shy
away from digging deep, we've brought many a theme into the
light with the help and support of industry experts and you,

the reader.

We want this magazine to continue to reflect our nuanced, intere-

V. Ling the ‘micro niche’ p22 sting market and its people, prov1d1ng a true reflection of everythmg

there is to celebrate, work towards and stand together for.
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e Published six times per year

Where are our readers based?
* Circulation is 2,200 per issue on average

* The digital version of the magazine gets
approximately 3,000 reads in its month of release

* We promote the digital magazine via email

marketing to a database of over 7,000

KINGDOM
MNewcastieupon-lynas

* The magazine is shared via our B&C social media
channels (Twitter, LinkedIn and Instagram),
encompassing 8,693 followers

* A proportion of the magazines are distributed at

IRELAND

industry events and exhibitions (when possible)

What fields are our readers in?

Professional Services - 7%
Media/Marketing - 8%
Developers/Property Investors - 13%

other | 2%
Brokers/Intermediaries/ IFAs || >
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Editorial Guidelines

e are committed to providing our loyal readership with objective and original news stories that offer not only a deep insight

into the markets we report on, but something educational that intermediaries can learn from and which helps build their

knowledge. Our audience should understand that our decisions are not intfluenced by outside interests and trust us to be
fair, responsible and impartial. We are dedicated to achieving the highest standards of accuracy when looking to establish the truths of

stories. Our editorial values apply to all our content, whether created by us or industry contributors.

Each issue of the Bridging & Commercial Magazine will be written and edited exclusively by our dedicated in-house editorial team
and talented freelancers, to ensure it adheres to our house style and values. As a rule, we do not accept contributed content, unless

it is for our separate sponsored supplements and marked advertorials. Instead, we personally seek out relevant and knowledgeable
protessionals to give an expert perspective on specific areas of the market to help us with our article research. As a result, we have

full editorial control of the Bridging & Commercial Magazine. We endeavour to provide original and informative stories and features,
all backed by either our own research, industry sentiment or ofticial sources. We will avoid publishing quotes in our interviews as facts,

which are based on rumour or information from other news outlets that cannot be substantiated.

Forward Features

We often get asked if we have a forward teatures list; however, we have decided to take the same stance as we do on
bridgingandcommerecial.co.uk by coming up with our timely feature ideas on an issue-by-issue basis. Our position on this is that we are
known for capturing the exact mood of the bridging and commerecial finance sectors, which can ultimately change at any moment owing
to — among other possible circumstances — untoreseen political, economic, regulatory and business-related changes. Our editorial
team canvasses the market ahead of every magazine edition to find out what the most pertinent issues are for us to be reporting on.
However, we have outlined the overarching theme tor each issue in 2022, and welcome ideas throughout the year from all relevant

companies and individuals within them which are a perfect fit for these topics.
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Production Schedule

Booking Copy Release
Issue Theme deadline deadline date BRI D GI NG & C OM M E RCIAL
ISSUE 17 SEPT/OCT 2021
Jan/Feb 2021 Power List 15th Jan 20th Jan Mid-Feb
Mar/Apr 2021 Resi 15th Mar 20th Mar Mid—Apr
vs commercial
& specialist BTL
May/ Jun2021 Development 15th May 20th May Mid-Jun
& Planning
Jul/Aug 2021 Regulation 15th Jul 20th Jul Mid-Aug
Sep/Oct 2021 ESG 15th Sep 20th Sep Mid-Oct
NOV/ DeC 2021 People 1 Sth NOV ZOth NOV Early D@C F Aspen set to take on f}rf{fge-m-!et market FEU
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Breaking the Latest News & Exclusive Features

MINT TARGETS

QUARTER-OF-A-
BILLION-POUND
LOAN BOOK BETH FISHER

WITH PLANS FOR
REGULATION

As part of an ambitious three-year commercial strategy, Mint Bridging aims to grow its
loan book to over £250m, and is set to add longer-term loans and regulated mortgages
to its offering. The bridging lender's founder and managing director, Andrew Lazare,
discusses how the business intends to reach these goals, why championing the
underdogs of the borrower community is key, and how the introduction of product
panels will help expand its routes to market

Feature

ENNESS FOUNDERS LAUNCH
NEW BRIDGING LENDER TO
PLUG INTERNATIONAL GAP

Words by

BETH FISHER

THE TEAM BEHIND HNW T

internatio wideing b v
international  bri I,'-;J”:-. linance

BQOKER#@\GE ENNESS ]}rn'u.'i:in:*r whi}'h.in named .'||.ll?‘1' .1hr.
sum of numbers from the address ol
G_OBAL MORTGﬁIGES :;nm'l%'h iim nlﬂil:.'r Iiﬁ.'-_" ::J‘llljr'wa
Al CAP RN el MLS CHHITS s LT

Hﬂls JNVH LED TENN with the illlh‘n!. to ]‘rring new I'l.||:1|1'ug
- e ot g oy 2 ks ed area ot the
[}E\P] AL D THE MARKET} -.-LE:HI:]]:Wil:iﬂ.'-.--l;‘] hl'.utll.::'jllzt-l{,u:lu‘u-r.w.:u

While Enness co-f lers sl

A BR DG| \JG LENDE% Huhin:ilq:u :1.1‘[{' l;;;huu‘:::ultt Il:;!:{.
THATAIMSTO FOCUS ON - e e sharehers o
[OMPLEK AND MU: |_ Islav. and Hugh will continue in
JUR|SD|[T|DNAI_ D_AI_S their current roles as brokers,

having brought in Tenn Capital
CEO Matt Watson to run the show,
Matt joins the lender from

Andrew Lazare, founder and managing director of Mint Bridging ":ll

Jan/Feb 2021

will be supporting the business,

alternative financier Sancus, where
he was the managing director for
" v . _.\' '
its Guernsey operations for almost
five years. Throughout his career,
he has been involved in scaling start
up businesses. “Building something
from scratch is hard; it takes [rarts
¥ - - - ]
ol vou a|ung the journey with it,
he states. *1 do enjoy seeing things
oo from idea stage to something
that is real and creates value.”

Brcmnge & Commercial Aav/ June 2021
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What They Say

Alex Upton, Commercial Director of Development Finance,
Hampshire Trust Bank:

Bridging & Commercial Magazine continues to be an industry leader through
delivering deep insight and intelligent opinion, as well as rich content. The
bi-monthly format is not just a lovely thing to look at; the quality of editorial
and features, as well as a high-profile list of contributors, means it is a must-
read for all those who have an interest in the commercial tinance and short-

term lending sectors.

Nick Baker, Head of Intermediaries, Allica Bank:

The team at Medianett are at the foretront of our markets - always looking for
ways to delve deeper into the most pressing challenges we face and the opp-
ortunities ahead of us. They are connect and informed, with their fingers

firmly on the pulse of the industry.

Jordan McBriar, Adapt Finance:

Medianett not only initially elevated our presence in the Specialist Finance
market but, due to their constant innovation, they have cemented it, too.
Everyone needs great people around them and in Caron, Beth and the rest of

the team, we have the best there are.

Kimberley Gates, Head of Strategic Partnerships,

Sirius Property Finance:

Bridging & Commercial magazine has brought a fresh and vibrant ottering to
the traditional selection of trade publications. The content is not only beautifully
presented, it consistently offers thought provoking and informative articles, as
well as bringing a social and human edge to what is, atter all, a people and

relationship driven sector. A must read for rnyself and my colleagues at Sirius!

BRIDGING &COMMERCIAL

ISSUE 10 JUL/AUG 2020
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PAY MORE NOW—0OR SME developers are at risk of reducing their profits to rubble if they

PAY M U C H M o R E L AT E R forge ahead with solicitors that lack the appropriate experience in
property development transactions
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WHY ARE DEVELOPMENT LEMDERS 50

[UDDITE:

Wards by

BETH FISHER
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Supplements & Special Publications

ach issue of the magazine will be

accompanied by an educational
supplement or similar, delivered in
partnership with some of the industry’s
most prevalent thought leaders. These
shorter publications will aim to lift the
lid on topics previously explored or
introduced on the B&C website, or via
our sister publication, Development Finance

loday.

We have paved the way in these niche areas
and it seems only right that we expand our
print offering to cover the burning issues

that exist in this part of the market, too.

We are open to collaborating on
difterent ideas that are of industry-wide
importance. Ideally, these takeaway
booklets will provide the pertect amount
of intense insight into a particular
product, both informing and improving

readers’ confidence in these areas.

Bridging & Commercial
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How student accommodation
will evolve by 2030

Part of the Medianett Virtual Roundtable Series
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Advertorial

Sponsored advertorials are limited to

one client per issue, and include a DPS

advert betore or after the feature.

Our editorial team will work to your
brief to put the advertorial article
together to ensure it offers maximum

ediorial impact in line with your brand.

Since pr-::n-'idinu its first loan

o

plate, back in 1981—MSP
Capital has financed the building of football

agal nst a

car number

stadiums, Co-op stores across the South and

numerous residential dm-'ﬂlnpmunlﬁ. But it

has been a progressive journey. I sit down
L. -

with managing director Martin Higgins, who,

Premium Residential
Bridging Loan

Ceur eiw resbkdentlal bridging
product s deskgned Tor completed
units, anabling property
professional bo mde finamco from
compdeied reskdential assols

Find cut how we can help
mspcapital.co.uk
infoamspcapital.co.uk
Call us on 01202 743400

Good ideas come
from experience

... and we think you’ll like our latest one.

To celebrate MSP Capital turning 40 this year,
we are releasing our largest tranche to date of
our popular Premium Residential Bridging Loan.
If we haven’t worked together yet, it's time you
experienced our swift, tailored, and innovative
approach to lending for yourself ...

Fram 5.99%
Per Annum

Loand from EFSk to E5m

Up fo 0% LTV

Arranigoment fees froam 1LTS%
Ho-guit-fee opticns availabio
Target fumarcund wnder 3 woeks

Individually

Tailored To You

W sré property-pesp

Experience
Beyond
& first 20 Finance

e understand the need hor swifl,
flexibde sodutiong (hat work for

propoerty prololtionsly

MSPCAPITAL

Property Finance Specialists

since 1994, has helped to grow what was

once a small Dorset family business into the

prominent, privately owned lender it is today

Words by

BETH FISHER

What 40 ye
H O ELCRIER

There is more to finance th:

We are property-people first
You nead to De able to pick up the phond

someone who understands proparty. Ouw

includes property banking professionals,
property developers, and RICS gualified
We provide support and technical experg

you meed it
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M2 50T TS I TS O Rary,
occasion that was marked by an online
celebration invelving mandatory dressing
UJp, Cormpiany 1|I-::-\."I'\-|-c.|l'l|'1| |l|||'LC|.'|i: making and
takeawaes, By chamee, the entire stall had
enjoved a weekend away at a hotel in Jamuary
D, wist biebore Cov |-::i Inat. "W have a )
great team covering all ages, CXPericnces
and interests, and it was an amazing time
together,” Martin reminisces. *Work was
not on the ap mcla or discussed, so i was a
pure focus on fun. OF course, against the
haikelr i ol hi I'\-.Il'n'!rllll-i - thiis maeTme Ty
i even more appreciated by us all now,”

Retlecting on the past four de acles, Martin
believes the lender's !'i_'_'__'_:l'ht achieverment
was when it moved from being family 1o
|=-|':'-'.'|r:'|'. ot Paul Miracca and David
Capra, director of development finance and
coanmercial director, respect ively, .I||::"|;_: with
oo oo B I h-c:ll.;;h'. Martim s lather o, Private
ownership 1.1..-.-..=|||:| across Lhe lour of them,
with the fourth e TS0n |l.'.|.'.i||_:'_ when Calbol
:";IZ.II.I-J:'I.' Capital came on eaard much later.

*T his was mearly 10 vears ago and, with new
stakchs -|l".l'|'*~. it meant that we could ]'||l it
steady course with growth and opportunity
firmly on the agenda,” Martin savs

\nd its most challenpging moment? “The
credit crunch,” Martin r-.:|r||-'-.. putting
the |:-.1:|'|||-.'|11i-. oy o side . as we're still
enduring it. “We had clients who we'd
known for decades having a torrid tinme
and banks retreating with little rationale

for their actions,” he recalls. *Our business

TTILITRT TTF TLire, TIT (R PRr v CITIIT e oI Il
capital structure with a syndicate of funding
lines has made o think dills |'\.'|'||!I.:.. about its
husiness, “Wie have ereated indrast rocture and
syvslems That have enabled us 1o have exXperts
leading the charge on customer expericnoe,
while the ||1.|I|!- s does The heavs '.ilriu; -

Iew 200200, i1= boam paot tlolio doubled to
£ A0y, ||-:-~||;|I..- Covid-19 pestrictions
battering the property industry early on.
“Taw ing hesen around for decades and
SECT TNLENNRSTORES S OTaarmei % I-e"\-\._ VWit A
rieady lor every challenge,” .."|§.'|rI||1 wlafi=s,
el el ::|l|'I X l-].'\llll thie very word '[:-.1|1-'|.| e
Was :=I1-.1E:-il.'-'1 Iv new to us as a nation.” He
imparts that a vital lesson he learmt in carlicr
vears was never to chase I'-'|E'II-=| X KA.
Instesd, MSP ollows the hil'|'||'r!1' lovgic ol
staving close 1o its clients and supporting
1= in |1'|.'|1::|||;_1| thiee mast ol thisir assets,
*This will enable them 10 make the best ol
anvy « 'r|.|||rn;.'=~ anel, of course, opportunities.
Omne: vou survive, Tweo: vour clients survive,
I'hree: you find that growth occurs :|':.|.1l.:|:|.||'.|.:-.
as vou come oul of a tough time.”™ He
divulges that seeing clients maintain their
livelihoods was the best thanks it could have
had lor the sheer number of exira hours

1.} monihs

worked to navipate the prast
Further showing its commitmani 1o

1w market last vear, M"-l'-:|-.'-:|;l_:|.|1|'|| an

initial L30m in Munds for a new low-cost,

premium residential bridging product. It

has sinee continged 3 measured release of

the offering—which Martin savs has been

R[FATT OTHT CXCTC ST STT TOT LT TTRCTIET TRt
and, over the next few years, our community
1= -'\.' |i|'::_lh Loy s somme inibalves coanice 1o

life= that will enable more |n':||:-||.' I il
irvolved with Sports facilities and suchliki

It feels great 1o be at a stage where we're
oaving back, and Il-ll;_' miay That comtinge.”

| “l’ll\.ill'_:'ll'\lllll\.' Future, MSP aims to boos

its |'l'|.'|ri:llr'~||i|1- with intreducers and increase

and diversify its funding. = think we mirror
M clients in U akt '.|'|!H'|-\.' 1 |.-|'|[:l||-!'|:I|!'|i1I-| %
and, as they're constantly developing, so are
wie, Martin Vs “There's lots ol potent ial
in this area il you have an entreprencurial
S|Hri. L8 TTT -.1.|.| reni |l=-||-,'1 term [unders
recopnise that our market position is all
about being the best in class. They want us
to do more of the same and listen to amy
innovations we have on the horizon,”

Ir liree weith itz amibitions, the linanee
provider is soon to reveal its overhauled
websile—something which has b |-|1|'||
bring the team closer together during
Covid, as it allirms its deals and mission
mwoving forward. *1 am keen to share what
we do and our valees with a much larger
aclience,” Martin comments, "Pressing
2o live' on the new website will bea
delinne milestone in the MSP sourney,”

end cur imterview by asking Martin
o last guestion “What fs your bigpes
poal for the business this vears™

1 wish for the health of our team
and their lamilies, and prowth
in that order,” he responds. m

L4 | .|.."||-| 1A |

We are swift

You can expect a rapid and decisive responsg and

We align our goals with yours
Qur appetite to lend 5 strong and our attitude to

lending is solution-focused. 'We will always assist where your funding made available when you need it
Qur due dilipence systems ang designed o require hass
paperwaork from you, freeing vp vour time to focus on

what you do bast
i

possinle, taloring a soluten [ your needs and
adapting as the journey evolves,

]

We are entrepreneurial

Because aur tearm has walked in wour SHoes, wii Krnow

Don't just take our word for it

W want you to experience the reason Behind aur
how projects operate. Working alongside yvou, we usa promise: ‘Experience Bayond Finance'. If we haven't been
our axpertise b0 help you maximise every possible introduced yet, let's change that. Call now and $o¢ if our
opportunity, avoid potential pitfalls, and ultimately Promium Residential Bridging Loan or our Developmaent
rgach your goals Finance options can halp to bring your projact to life in

Ways You may not have expaected.

I|l Experience Beyond Finance

MSPCAPITAL

gl ] | l Property Finance Specialists

Bridging & Commercial

* This is for example purposes,

this was not an advertorial
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Section Sponsorship

Brands can now sponsor specific sections within our magazine.
Aligning your brand with one of our sections allows you to ad-
vertise subtly alongside our editorial team's high quality content.
For example, it you are a recruiter, you may look to sponsor

our 'People' section.

This includes one FP opening advert in the section, logo on
first page of editorial, and a 1/3 strip page advert on the last
page of the section.

Sections that can be Sponsored:

Products
Series

Data
Sustainability
Technology
People

All priced at £3,000 + VAT
per issue.

Bridging & Commercial

Wiew

Keppel Bay Tower — Singapore’s first commercial building to be certified as a Green Mark Platinum Zero Energy building and the first commercial
development to be fully powered by renewable energy (Copyright: Keppel Land Limited/Keppel Carporation)

af the two f.'umpﬂitinu n';LtL'guriv.-. Future

Eiuih]iug and Existing ]h|i|-;|ing will be
awarded a grand prize of 5 300,000, while
the remaining shortlisted candidates for
both sections will share SGO0 000,

3. CANADA

Ranked second-highest in the US Green
Eiui|t]:i1|.g Council’s latest top 10 countrics
and regions for LEED (Leadership in
Enerev and Environmental Desion),
Canada is -c'unll'nuing its 1|'aia_~:'!nh|'}' towartls
a more sustainable construction sector,
The nation knows that climate action
starts at home——which is why, over the
next seven years, the gm'l:rutlnvn'l will
]u-l|: more than 700,000 homeowners
with up to C55,600 to hoost their Cnergy
efficiency and reduce their energy hills via
its Canada Greener Homes Grant, To make
the deal even sweeter, |:|-rn[:|m=1|:i are ]H'ing

4. SINGAPORE

Having started in 2005 with the first
iterat i::n of its sustainable construction
|‘rl.'|n1 Singapore has culminated its green
building journey with the all-encompassing
Oafeen Huihiillg Muhlt'rp]ﬂn, puh]i:-:hi:d this
vear, [ts goal? To hit the three 80s: have
20 t:uF];uih:iiné_r‘.-: green, ensure 30% ol
MW l;icu'l{:prm'u'l:c are super I-:m'--:'rw:rg}',
and achieve an 8% increase in energy
|.=lTi-c'i-|=n-.':.' from 2005 levels—all h:.' 20030,
The city-state’s plan is structured in
lavers. The first is the increased minimum
utfwrg:l.'-ﬂ't"l:'J'n:m':.' requirements; r.‘-:i-«;l:iug
|:11,|i|:|i:|1g~: now necd to be at least 4004
MOre Cnergy elflicient than the 2005
baseline, while new builds and nllk'r-]u'-\'
energy homes must be 50% and 60% more
l:‘!'ll‘]':_!:!;l.'-a.'l'p':il'lg J'L'HEJr:'liw|}'. Then comes
the Green Mark 2021 certification system,
which aims to raise standards in energy
N =2-1 At

Adam Joseph Lewis Center for Environmental Studies,
Oberlin College, Ohio — the first commercial building

to be Verified Zero Energy by the New Buildings
Institute (Source: Wikipedia public domain)

|
A

5. USA

After a tumultuous E}rl"!'i-i.l:]l:"nli;ll clection,
the USA didn't wait long to announce its
|:||.1|1.-. to tackle the 1,'|i|:'|1..';-1|.' crisis and make
it= |31|E|:|it1g SECIOT greencr, h—mling to the
CLEAN Future Act {CFA) bill introduced
in March. It proposes Lo improve the
energy efliciency of the entire sector,

o

Words by

sector greener

fl Six ways we =
d are building &8
green—
globally

ANDREEA DULGHERU

Over the past year, we have seen
the UK bring forth a variety of
measures and support schemes
to ‘build back better’ and cut
carbon emissions—but we're not
the only ones working hard to
make the built environment more
sustainable. We've looked across
the globe to draw inspiration from
what our neighbours and distant
nations are doing to make this

53

d
T

r
| |

bomgmam o N e S
oyt ol I‘l it ¥ TR

existing home to be wildlire resistant,
i"-.'r:n-prni'it |au1’|~:|ing=; often don't gt

as much attention as residential and

commercial propertics when it comes

to improvements, The CFA is addressing

this by introducing a funding scheme to

award grants of up to $200,000 to non-

profit organisations——including hospitals,
A

H L Hl

pver the

cments
1. GERMANY
Home of the well-known Passivhaus _
system—a voluntary standard for energy prisc
elliciency in l':uui|d:i:|1:_l‘:~' Grermany is
no stranger o elilective, nuht.\il1.1]';lL' ”i-“i"‘i.!
construction methods, and has continued Unlike
to transform its l:'ll."\'t'lliil]'?ﬂ'l*.':l'l.l indu stry oal is
through a variety ol initiatives. Alter , with

introducing tax reliels for energy-ellicient
renovations at the beginning of 2020,
which allowed citizens to deduct 200 of

a particular tocus on reuse (ol both
materials and |'.n|,|i|-:|1'11g:i;| anel waste-free
huilding sites, While there are no official
government requirements to enforce
this, numerous studies have h[ghiightrd
the benefits of reuse in the industry.

The l’._'in'l.||.1r:i1_'r Lap Report Norway
2020 estimates that the recveling of
construction and demolition waste into
new buildings could see the country's
material ll:-u'lpriul: ¢||'n:r[:l |:r"; 15% and
alleviate the negative environmental
impact of mi:ning andd |‘.un:u:'-:.-.-;|'|1g L
pre wluce materials such as concrete and
steel. Following this, the government
announced in ]:111|.|.31':.' 1]1..17; the Directorate
for liuilr.ling {Qu..\lit}' will prepare a Eu't-:h'
for the reuse of |ZILIi|I.]iI1".:‘I‘ materials, as well
as study and propose changes to national
rules so that these promote the reuse of

the costs up to E40 000 [rom their taxes,

the German povernment launched the
Federal Funding for Efficient Buildings

in January this year as part of its broader
2030 Climate Action Programme. This
allovws ANV i Bborrow L s £ 1l 5”.“(“]
for the construction or pun'lu.m.' of a new
sustainable home, and up to 60,000

lor individual improvements to existing
prnpvr11'w-'-'['iw scheme rewards ]1.ip_|1|}'
clficient homes through repayment
subsidies, which can cut a borrower’s loan
repayment from 15% and 50%, depending
on the extent of the in1|1rnn'm:=n1=-- -

the more elficient a property is, the
higher the repayment subsidy is.

As of July, more than 150,000
:||1p|'u':111'm1.=~ have been received and €2.7bn
approved lor energy-ellicient huildin;}'
renovations in the lrst hall of 2021, €610m
of which has already been paid out.

2. HONG KONG

With around 10,000 skyscrapers and
]1i31|1-1'1'-.~1' |n;|:i|{|1'|1.g|:~'. Hong Kong is

delined by its extensive vertical built
environment—-but it's also its downfall
when it comes o -.au=~I:.1.i::|:L|':i]il::l.'. More than
30,000 buildings consume up to 90%

of the city s r|r-_'tri:"Ll:.' and account for
0% of it ;_tl"l.'i"l'l]"tl:l'l_l:\l:' s CITIES IS,

Ty combat this, | long Kong has been
1!51'11:_:‘ CVETY tool in the box 1o revolutionise
its construction seclor an ]'ll:'i:lu'l.uh' ;_!:r'rl.'l'lu
building, An extra HK51bn has been
allecated to install additional small-scale
renewable energy systems in government
buildings and infrastructure, as well as
§150m ]ll:‘*tlg:‘ﬂil to conduct energy audits
and install energy-saving appliances, free
ol charge, lor NGOs subvented by the
sacial Wellare Department. Hong Kong's
piece de resistance, however, is the ."'l.tlhuu'in_u
Net Lero ldeas Competition launched
in March. A sustainable version ol The
Apprentice, this calls on international
inr|1u-'11':.' stakcholders, {|:~:-'1'1_:l_|1x'r.-'. academics
and technology experts to generate ideas
.'|r'|d .'«|:||I,I1:int'|.~. T adc 1']1':'.'|l|.' I|'|r seclor's
adoption and development of low /#ero
carbon -:!-.-.xign and 1u-t'|1mrlc:!‘gira.'l'lu- winner

Sepad Ut Ak |

Media Pack 2022




Special Advertising Options

ROLL-FOLD OR GATEFOLD

Pages within the publication which .

WHAT ISN'T DEEMED A CHALLEHGE FOR THE SECTOR IN 20217

(FACTORS ON LY 2‘7 JUST 4%
MOST TO (Neyy b leal
PROTRACTED el |

TIMESCALES BIGGEST b oEEEl
CHALLENGES | |
for bridging businesses | | T
in 2021 e Ty T =] | =
I (S8 P —(
0L ¢ L
UL

throw out to provide extra space for ad-

vertising messages, ideal for generating

more interest that a t}fpical single page

advert. The}-’ can be positioned to throw

[hE de riti gp rOCesses
in the last 12 months,

however, the ability o usé
AVMs and automating the

out from either the left or right, provid-

. OTHER SIGNIFICANT

© Increased competition underwriting process has

. CHANGES IN PAST

- 12 MONTHS @ Ability to access flexible and efficient | l : 1 (I been deemed amongltﬁ\?
. . f dd ., = 1 B | | debt funding sources m | == | il ]grggtbgmn. | g;tgnhui f.ani:?;hnﬁs u

: [ 3 Ll S B T Dricgu |
1ng t‘v‘“ O Or Our a 1t10na p ages . . @ A decline in property values and limited '” 4 . ] ?."‘ I_“* ?emaifsuicessfui going

; 7 5? access to talent and human capital iz ‘ | == e (B9 | wenegemenwapsens: 5 d

; 0 o Ul = |EE osure on | lourgveBlatoe

. tightensd underwriting crieia e U - s s 11 S e

+ to help naigate Covid-19 with 48 7% citing the S=T=T=Ts ';—l . .I 'I - nz;: ;;E;s?'ﬁ““ i u_[ _ 'ﬁj”’w'lrj;r el ,—' [

: n *iﬁ ﬁ ?fter'mat: ?If Covi::l};l? as Lhe i il '!| |'II Ihl |'I| II| I'.' |]||r$ 2 j '\I /
Th F S— b T E 29 /“ Begest chalenge the marie — H' -i-l- N = L‘\( f,j}]\\

ree-page adverts can be combine adh J| .=
ith online advertising, such as websi 54Y =L |

wl1th online adver tismg, such as website 97/0 I:--'rHIé:I

+ of market paused or redue e

y : Er'g.ﬁatmpfat some point o __"—.r',"q s 10%
- . r 1 i l”" |||: .';'._I.,“'_-,I-, et :_ti I

takeovers, to extend your brand’s Y l R =

~ =" L HISISE A e FE RIS wa e ororignaon

L 100) (OO0 o o . PR o e [ 01 1T : a
101 1 " t d d' 't 1 BT o i | I_‘ DR R - r:1=27/:’ Miark it ag

mefbsage across prln an 1g1 a . S e S SRR e i 10 : AL 'I;'r:E:'::r'.lll'ﬂl:l!-‘.EiI“"'.TET:m.ll |

Pricing available on request and subject

~N o™

»

- M | -
to exact requirements. Rﬂﬂmiim"m %

MOVE YOUR .-‘ MOVE YOUR
~ BUSIMNESS TO THE. BUSINESS TO THE.

NEXT L
'JEL NEXT LEUEL HNEXT LEI.IEL

$ ¥ $+2

The Finance
Professional
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Special Advertising Options

INTERACTIVE

Interactive adverts add an extra special touch
to your marketing strategy. Print adverts can
be made interactive by including QR codes
that can relay important information about
you, yourteam or product offering from a
reader's smartphone. This works especially
well it your advertising features your BDMs,
where they can talk directly to our readers

in video format.

Get in touch for examples.

Bridging & Commercial

abﬂut Comfng oyt
Ofthe EU Was thﬁf

We wouldn'’t have o

much regulation, s,
the last thing Boris
Wants is more of it”

Bridging & Commercial

Interviey

Ray Cohen

whether you like that asset class, how
well the market's performing, and
ultimately, how much vou Jike the
lender as well. It's a tl}inamic that can
be very beneficial to both parties,

RC: The part investor, rather than
the full merger or acquisition, has
been around a long time—you can go
back to the likes of Masthaven with
The William Pears Group. They came
in, funded the business and took an
interest, but sat back and allowed the
firm to run it, because they were the
specialists and had the skill sets to do
that. They haven't got the time to do
it. Even though they lend in the same
space themselves, they haven't got
enough people and they can't manage.

LD: The models just don't
fit any more, do they?

RC: No, they don't. And so they ve
done funding lines, other ways in |
which they could get closer to making
it happen. And then, as :.'.nu‘sa;r;

it’s all about the penplc, isn't it’

LD: Yes.

RC: And if you acquire and 1}':5:3 the
pe:}plc, then }*nu*w: got nothing.

LD: You've hnught an expensive
shell, haven't you?

he book itsell runs

. Yes. and t |
RC: Yes, an N b pridging

off s0 quickly.

//”66

books, and it has happened, but by the
time you've done the due {|i|igcn{:i:‘,
the book's already disappeared. And
you're nhriuusl}- going to want to pay
less than the full value, because that's
where you're going to make your
money, running it off, So, it’s never
been a great option for businesses
that do well. It's a notable viewpoint,
but I don’t think you'll see it in the
traditional sense, as you said.

LD: Agrf:ed.

CS: Ray, you've mentioned that you
were .f.ligiitl}' doubtful, because the
market is doing well and people are
making money, about what’s going to
encourage or incentivise people to sell.

RC: If you've set up your lender,

done well and ex pamled but want to
do more—why would you want t:u

get out of the market, unlus:l-'. you're
Blannlng to retire? There I‘n]g]:ll I:n:la
few people around that have given it
some thought. S0, do they want to pass
it on to somebody else, or do they just
want to sell, take the money and run?

're at the stage, because
le who run these lenders

(CS: Perhaps we
a lot of the peop
are edging on 15
natural to start |

vears in it, when s it
Iiinking about that!?

is, do you step hack
nd allow other

and just take
selling

RC: The thing
from the duties 2
pmple to run it,

- onsider
pruﬁl. or do you €

After a year of giving up so much,
it's time to consider giving of another kind...

H financial
 SEIVIGES
initiative that

save Lives

BlopdBank

Find out how:

W

www.blood-bank.co.uk

Media Pack 2022



Digital Magazine Advertising
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5 MOVE YOUR

~ BUSINESS TO THE.

NMEXT LEUEL

We are keen to blur the lines between print Considering the e-copy of the magazine This works especially well for big launches/
and digital advertising by oftering innovative gets approximately 3,000 reads in its first month ~ announcements, events, rebrands and

ways to showcase your brand on both of issue, transforming your full- or double—page milestones. Talk to us so that we can help
mediums. marketing into an interactive advert to capture you make your ideas a reality.
the attention of our readers is a unique way

to make a statement.
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The Bridging & Commercial Universe

< C @ bridgingandcommercial.co.uk

BRIDGING&COMMERCIAL

Our | - new products for residential purchases and refinance

WELCOME TO

bridgingandcommercial.co.uk

BRIDGING&COMMERCIAL ass

The Finance

Professional
@ Piloting tech updates: ‘The b.i..g_g_"' © » 0 ShO'V |

' 'Watch later  Share  Info]
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British Business Bank 1 '
responds to NAO

investigation into BBLS
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= InterBa
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CAPITAL

he British Business Bank acknowledges that
“much hard work” needs to be done to

T
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Sav hell
Not sure how

exactly to make your

Caron Schreuder
Managing Director

t. 0203 818 0162 brand Stand Out?

m. 07903 422 325

e. caron(@medianett.co.uk

Invite us for coffee

Beth Fisher al’ld WC ,ll talk you

Editor—in—chief

t.0203 818 0165
m. 07786 430 949
e. beth(@medianett.co.uk

through 1t, using

physical examples of

Snlipss, Dulghery campaigns, Inserts

t. 0203 818 0169

. 07946 368 00 and outserts to

e. andreea(@medianett.co.uk

inspire and motivate.
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